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SAPAnalyticsCloud

Business Intelligence Planning Predictive Application Design
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Data Preparation Sharing Forecasting Custom Apps
Storytelling Simulation Automated Insights SDK Extensions

Digital Boardroom Mobile SAP Analytics Hub
SAP Analytics Cloud
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On Premise Hyh rid Cloud
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4 Operating Profit

Customers

Total Customer:

B New Customd

» Cloud Subsc, & Support 420418 593,964 =+34.2 $00.000 ~53.964

Operating Profit vs. PY in EUR

$1,316,409 (+30.74%)
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Company Overview ES ?
Overview 400,000 +10,842
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Operating Profit vs. PY in EUR

$1,316,409 (+30.74%)

Operating Profit in mEUR CAGR +14.88%
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Zdroje dat

Data Connections Environment

Concur SuccessFactors SAP Cloud Platform
Salesforce OData SAP S/Y4HANA Cloud
Fieldglass SAP Hvbris Cloud for Customer
Google Drive (and more)
OOata SAP BPC MS CSV
SAP BPC NW SAP BW ™@T SAP HANA
SAP ERP XLSX SAP BW
SAP Universe SAP S/4HANA
SQL Databases SAP Universe

(and more,




Zdroje dat

Import Data Connections Live Data Connection
« Data.world « APOS Live Data Gateway
« File Server « SAP BW (live) — Native CORS with Unified Connectivity
« Google BigQuery « SAP BW (live) — CORS with ICM Script
« Google Drive « SAP HANA
« MSSQL Server » SAP HANA in SAP Cloud Platform Neo
« OData * SAP HANA in SAP Cloud Platform with SSO
« Oracle 11 o S/AHANA
« Salesforce « SAP S/4HANA Cloud Edition via OAuth
« SAPBPC MS * SAP Universe
* SAPBPCNW
» SAP Business ByDesign Analytics
« SAPBW

« SAP Cloud for Customer

« SAP Cloud Platform

« SAP Concur

« SAPERP

» SAP Fieldglass

« SAP Hybris Cloud for Customer Analytics
» SAP SuccessFactors

« SAP SuccessFactors Workforce Analytics
* SAP Universe

« SQL Databases (JDBC)




Reporting
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Augmentedanalytics¢ smart discovery

Overview Key Influencers Unexpected Values Simulation

What are the key influencers for SalesRevenue?

We found 7 key influencers for SalesRevenue and have highlighted the top 3: Summary

Oct 11, 2018 15:46:03 | Mecium Quality (35) The predictive algorithm dr.v-.‘wng Smart L)vst-:tvcry deqtrf»ed 7 columns as key influencers of
SalesRevenue. These key influencers are the dimensions or measures within
CopyolEnablernentDataSet that impact SalesRevenue the most. PricePerUnit has the highest
influence, followed by StoreLongitude,

Insight Quality - Medium Quality (3/5)
After anatyzing CopyofEnablementDataSet for potential key Influencers, the underlying predictive
model indicates medium confidence in these influencers

How does PricePerUnit influence SalesRevenue?

Compare the records per SalesRevenue and ompare how PricePerUnit impacts =
PricePerUnit. ® .U . | Search 12 Insigh
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Smartinsight, predictive

What are the top contributors to Net
Revenue in Time [2018/Q4], Product
Groups [Product Group]?

Southeast is the top Regions contributor, 100% above average.

Analyze how Total Expected Revenue has been trending over time

® % 2 Forecast

T0 1 All
397.52

16.236.72
1541142 1541142
_ 13,892.32 13,417.94 13,504.91

10.636.71
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Businessontent

70+ Pre-built Industry and LoB content

Line of Business

Advanced Compliance Reporting

Business ByDesign (Finance and Procurement)
Environment, Health and Safety

Finance

Finance Confract Accounts (FI-CA)
Finance — Live based on Semantic Tags
Financial Consolidation S/4HC (BPE)
Financial Planning & Analysis S/4HC (BPE)
FI Operational Expense Planning

Goods and Services Tax GST Analytics
Human Resources (SuccessFactors)
Human Resources Salary Planning
Marketing

Manufacturing S/4HC (BPE)

Procurement

Procurement S/4HC (BPE)

Product Cost Planning

Project and Portfolio Management

Project Budgeting & Planning S/4HC (BPE)
Project Staff Planning

Real Estate

Sales and Distribution

Sales Performance and Target Planning (CRM)
Service Cloud Analytics (CRM)

Solution Manager: Test Suite Analysis /

IT Service Management Analytics

Trade Management

Travel & Expense (Concur)

Vendor Management System (Fieldglass)
Workforce Planning for S/4HC (BPE)

Industry

Banking

Big Data Margin Assurance (Telco)
Chemicals

Consumer Products

Engineering, Construction & Operations
Health Care

Insurance

Mill Products

Mining

Oil & Gas

Professional Services S/4HC (BPE)
Public Sector

Public Services: Higher Education and
Research

Retail (BPE)

Retail (Model Company: Core Retail and
Fashion)

Rural Sourcing Management

Utilities

The following packages include Planning

Finance

Financial Planning & Analysis S5/AHC (BPE)

Fl Operational Expense Planning

Human Resources Salary Planning

Product Cost Planning

Project Budgeting & Planning S/4HC (BPE)
Project Staff Planning

Sales Performance and Target Planning (CRM)
Travel & Expense (Budget Planning)
Workiorce Planning for S/4AHC (BPE)
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